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EDITORIAL

The power of the Media to influence everything we do, is seen not only in the
investment by producers of goods and services in advertising, but also in our
behaviour.

Does the prominence given to stories about crime, help fuel criminal behaviour?  
Do ceaseless stories about economic doom amd gloom fuel the reluctance of people 
to spend and result in further downturn?

40 years of research favours the view that kids are profoundly influenced by the 
effects of screen violence and there are worrying signs overseas that the ceasless 
promotion of sex to sell products, is reaching the point where many parents are con-
cerned that girls as young as 8 or 9 are starting to develop anxieties way too soon 
about their clothes, and their make-up, and their sex appeal.

The presence of Child Porn on the Internet is also of increasing concern, as is stalking of children via social  
websites.  Child pornography is of course illegal in most countries, including  our own, but the Federal Aus-
tralian Government of Kevin Rudd has recently proposed legislation requiring ISP’s (i.e. Internet Service 
Providers like Google and Yahoo) to ban Child pornography.

The debate there - essentially between on the one hand, libertarians who promote the right of adults to watch 
what ever they like, including Child porn, sex with animals, and “snuff” movies of real life murders (even if it 
is illegal); and on the other hand Children’s Rights advocates like ourselves (who say that the right of children 
to protection is paramount) is ongoing and fierce.

An Australian advocate of Child Porn was recently let loose on Radio here in NZ to propound his disgraceful 
views, with no contrary view included.  I have lodged a formal complaint with the Broadcasting Standards 
Authority about the item and will be interested in the outcome.  The point about complaining is not that it 
might not be upheld but that you help establish in the minds of the broadcasters that there are people out there 
watching and listening who are prepared to do something about it if they go too far.

MEETING WITH INDUSTRY GROUPS:  I have had an informal meeting with Rick Friesen, former 
Managing Director of TV3, who has just been appointed Chief Executive of the Television Broadcasters 
Council, which represents all the TV Broadcasters.  I have asked for a meeting to discuss ways in which we 
can perhaps exchange views on a regular basis, as a means on our part of putting our point of view across 
directly to the broadcasters.  It is being considered.
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Our executive has approved the employment of a professional fund-raiser in order to improve our service to 
members and to allow us to undertake more parent education.  However, most such people are very expensive.  
The salary range seems to be from $45-$100 an hour.  Do you know of someone with experience of handling 
grant applications (such as a sports club school board secretary) who would undertake such work for us at 
$25 per hour?  Please advise the secretary if you do.

Our website www.viewers.org.nz is updated regularly but we would like to be able to send you an
e-newsletter as well as this hard copy, so as to keep in more regular touch with you without a blow-out 
in costs, which more regular ordinary mail would involve.  If you would like to hear from us in this 
way, would you be good enough to forward your name and e-details to our Membership Secretary 
Mel Wood, who is at mel@pixelpump.com. Just enter “E-Mail Newsletter” in the subject bar of
your email and we will take it from there.
Thank you.

In the belief that it is important to influence producers and programme controllers of the future, 
MM have recently secured a small grant from the Families Commission to talk to students 
in our Film and TV schools in the four main centres about standards and values in television 
production.

To allow us to conform to the requirements of the Charities Commission for tax purposes, it is necessary to 
change our constitution, so that if we wind-up, (which we have no plans to do) this organisation’s funds are 
distributed to similar bodies (not, as presently provided, to members).
If you have any objection to this change, please register this by sending a note to the Secretary.

FUNDRAISING

keeping in touch

MEDIA LITERACY

CONSTITUTION
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The Families Commission recent Opinion Survey asked its members some searching questions about the 
media-movies, DVD’s, computer games and television - and the effects on children.
63% of parents were very concerned with the amount of violence portrayed in the media.
“I have seen direct copying of violent behavior after watching it on screen.”
“I teach secondary age students and I have observed that they are numb to the effects of violence.  They 
think it is funny and have no empathy for the victims.”
“Young children do not correctly discern between fantasy and reality, which can have devastating effects on 
the moral standards that they establish.”

62% replied that the media show things which are far too violent.
“children these days don’t get shown the values of life.”

61% thought that the rating system for movies or games was not well enough enforced.
“The rating system is far from consistent. It can be rated as acceptable violence for a low age bracket yet 
without warning about the pornographic content.”
One comment stood out. “Feed them good values, morals and attitudes (via the media) and you will reap the 
benefits.  Feed them negative, violent things and we all suffer the consequences (anti-social behaviour, crime 
etc.)
An additional concern was ”the amount of sexual content, including nudity, and the prevalence of bad lan-
guage, the latter over-used in NZ and people seem to be proud of themselves for using it.”
Inappropriate advertising was also mentioned.

Media Matters also produced a Questionnaire for its members in 2008 and asked the same questions.  The 
replies are specific in their real concern about the level of violence on television, sex scenes, profanity and 
obscene language, the use of drugs, digital and video games.

Family First NZ says that claims by the Broadcasting Standards Authority (BSA) that there is a softening of 
attitudes towards foul language and offensive material on television is because of their failure to enforce any 
standard.  “The term  ‘Broadcasting Standards Authority’ is an oxymoron, and the board simply cannot be 
depended on to act in the best interests of the welfare and safety of our community and families,” says Bob 
McCoskrie, National Director of Family First NZ.

Ed.comments: There is increasing concern about the level of violence, sexual content and bad language- but 
the BSA turns a blind eye.  It’s time for a clean-out of the current Board and for a public debate on the balance 
between ‘freedom of expression’ and what is in the best interests of families and our community.
In fact that there is every evidence that the level of TV and on-line bad behaviour goes up when the BSA 
says these things.  We especially recall a BSA study about a year ago on the lessening public objections to 
the word “F---”.  This was followed immediately by an idiotic TVNZ late night “comedy show” called “The 
Unauthorised history of NZ” in which the host used the word 30 times in half an hour!

ALWAYS make your views heard - ALWAYS complain (see our website for details) when something in 
a programme offends - DON’T LEAVE IT TO SOMEONE ELSE.

SURVEY

BSA
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Single Sub      $25         $

Family Sub     $30         $

Organisation   $35        $

Donation to MM           $

If you would like a receipt, please send a self 
addressed and stamped envelop with your sub-
scription and form to:

                                           Media Matters
                                           P O box 12054
                                          Christchurch

    Incorporating Childrens Media Watch

      Thank you very much for your support.
We coiuld not keep going without it.

AT HOME NEWS

Subscribe to Media Matters
While we are full of ideas for more effective media advocacy, we are entirely dependent on the support of 
our members. Please be generous with your donations if you can and remember that the new Charities Com-
mission act removes the current limit on tax exemptions for charitable donations.

IF YOUR SUBSCRIPTION IS OVERDUE THIS
IS INDICATED BY THE RED DOT BELOW

Name:

Address:

Contact No:

Mobile No:

Email:

Occupation:

Our web site:   www.viewers.org.nz


